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AMAZON
REPORTEDLY EYES
GLOBALSTAR
ACQUISITION

TO CHALLENGE
STARLINK



Amazon is in discussions to acquire satellite
telecommunications company Globalstar in

a move that could significantly strengthen its
position in the rapidly expanding low Earth
orbit (LEO) satellite internet market. According
to reports, negotiations are ongoing, with
complex deal structures under consideration as
the two companies work through financial and
strategic details.

Globalstar currently carries a market valuation
of roughly $9 billion, and news of the potential
acquisition sent its shares surging 24% to $85
in extended trading. Over the past year, the
company’s stock has climbed nearly 230%,
reflecting growing investor enthusiasm
around satellite connectivity and speculation
surrounding strategic partnerships.

At the heart of the proposed transaction is
Amazon’s ambition to expand its own satellite
internet initiative and compete directly with
SpaceX’s dominant Starlink network.

AMAZON LEO VS. STARLINK

Amazon has been building its LEO satellite
constellation under what is widely known

as Project Kuiper, sometimes referred to in
reporting as Amazon’s LEO network. Since last
April, the company has launched approximately
200 satellites, with plans to begin commercial
service later this year.

However, Amazon remains far behind SpaceX’s
Starlink in scale. Starlink operates more than
9,500 satellites and serves over 9 million users
globally. That operational head start gives
SpaceX a significant advantage in both coverage
and subscriber base.
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Acquiring Globalstar could accelerate Amazon’s
timeline by providing access to an established
satellite infrastructure, spectrum licenses, ground
stations, and regulatory approvals in multiple
markets. Rather than building every component
organically, Amazon would gain immediate
operational assets and technical expertise.

The deal would represent one of the most
aggressive strategic moves in the emerging
satellite broadband race.

APPLE’S 20% STAKE ADDS COMPLEXITY

One of the most significant complications

in negotiations is Apple’s 20% ownership
stake in Globalstar. Apple acquired that
stake in November 2024 as part of a broader
satellite connectivity strategy tied to iPhone
emergency satellite features and expanded
communication services.

In addition to the equity stake, Apple
committed approximately $1.1 billion in
upfront infrastructure prepayments to support
Globalstar’s network expansion. Those
payments were designed to secure capacity for
Apple services and strengthen satellite-backed
communication capabilities.

Any Amazon acquisition would therefore
require negotiations not only with Globalstar’s
board and shareholders but also with Apple.
Terms surrounding infrastructure commitments,
service agreements, and spectrum usage would
need to be restructured or preserved.

Apple’s strategic interest in satellite connectivity
adds an additional layer of sensitivity to any
potential deal.
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THE SATELLITE INTERNET ARMS RACE

The LEO satellite internet market has
become one of the most capital-intensive
and competitive arenas in technology and
telecommunications. Companies are racing
to deploy thousands of satellites to provide
global broadband coverage, particularly in
underserved or remote regions.

Starlink currently leads the sector in both
satellite count and customer reach. Its early-
mover advantage has allowed it to secure
enterprise contracts, government partnerships,
and consumer adoption at scale.

Amazon’s satellite initiative aims to close that
gap, leveraging its cloud computing expertise,
logistics network, and consumer ecosystem.
Integrating satellite connectivity with Amazon
Web Services could also open enterprise use
cases beyond residential broadband.

The reported acquisition of Globalstar signals
that Amazon may be seeking a faster route to
scale rather than relying solely on incremental
satellite launches.

MARKET RESPONSE AND
VALUATION SURGE

Investors reacted swiftly to reports of acquisition

talks. Globalstar’s 24% after-hours surge reflects
expectations of a potential premium offer.

The company’s nearly 230% share price
increase over the past year highlights
the growing importance of satellite
communications infrastructure in both
consumer and enterprise markets.
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Meanwhile, SpaceX has reportedly confidentially
filed for a U.S. initial public offering that could
value the company at around $75 billion. That
potential IPO underscores the high financial
stakes in the satellite broadband sector.

If completed, an Amazon-Globalstar deal would
reshape competitive dynamics and potentially
intensify investor scrutiny across the industry.

STRATEGIC IMPLICATIONS FOR AMAZON

For Amazon, acquiring Globalstar would
provide more than satellites. It would secure
spectrum assets, regulatory footholds, and
operational infrastructure that could otherwise
take years to replicate.

It would also position Amazon more directly
against SpaceX in a market increasingly viewed
as foundational for global connectivity, defense
communications, and cloud expansion.

However, the involvement of Apple complicates
any straightforward transaction. Negotiations
would need to balance Apple’s strategic interests
- with Amazon’s competitive ambitions.

Whether Amazon ultimately proceeds with a
full acquisition, a joint venture, or an alternative
partnership structure remains uncertain. What
is clear is that the satellite broadband race is
entering a new phase — one defined not only
by rocket launches but by high-stakes corporate
maneuvering between some of the world’s
largest technology companies.

15



PLAY YOUR
FAVORITES

Stream more than 15,000 episodes of your favorite
daytime, primetime and late night CBS shows, catch up
on classic hits or enjoy exclusive CBS All Access Original
Series.

Watch live sports, shows and news at home or on-the-go
with your local CBS station, CBSN, CBS Sports HQ and ET
Live 24/7.

CBS SPORTS

@CBS @CBSN ®HQ

LIVETV

OBCESS OVER
ORIGINALS

Get hooked on critically-acclaimed CBS All Access
Original Series.

 The TWILGHT ZONE
INTEAROGATION ~ DIGCOVERY AR



STREAM /&
ACROSS Yy
SCREENS &

It's easier than ever to watch on your phone, tablet,

desktop or streaming media player. « dll % N D
2 i # \ O . e
Q -\\_‘_ 74

&€Pad @&iPhone @tV angro'd\ @ chromecast  firety AL

. VIZIO  @xeoxonE

@LG -B~ra Roxu samsl

e |

Plans start at $4.99/month. Cancel anytime.

TRY IT FREE

NDS OF EPISODES.
ORIGINAL SERIES.


https://paramountplus.qflm.net/c/397218/1007317/3065

NEWONPRIME
VDEOINAPRL
2026 — THE BEST
MOVIESAND
TVSHOWS




19



Prime Video enters April 2026 with a tightly
curated slate built around recognizable franchises,
star-driven originals, and one of its most influential
series reaching its conclusion. The service
continues to lean into a hybrid strategy — pairing
theatrical blockbusters with exclusive productions
— while reinforcing its position as a bundled
streaming option for millions of subscribers.

This month’s lineup spans global action, crime
thrillers, prestige television, and returning fan
favorites. Rather than flooding the catalog with
volume, Prime Video is emphasizing recognizable
brands and conversation-driving releases.

MISSION: IMPOSSIBLE — THE FINAL
RECKONING LEADS THE MOVIE SLATE

Headlining April’s arrivals is Mission: Impossible —
The Final Reckoning, the latest installment in the
long-running action franchise led by Tom Cruise.
The film brings back the high-stakes espionage
formula that has defined the series for decades,
combining practical stunt work, large-scale set
pieces, and globe-trotting missions.

Cruise reprises his role as Ethan Hunt, continuing
the arc that has evolved across multiple chapters
of the franchise. The Mission: Impossible series has
historically been known for escalating spectacle,
and The Final Reckoning maintains that trajectory
with elaborate chase sequences and signature
stunt-driven action.

Its arrival on Prime Video reinforces the
platform’s ability to secure major post-
theatrical releases, positioning the service
as a destination not just for originals but for
contemporary blockbuster cinema.
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CRIME 101 ADDS STAR POWER

Balancing the action spectacle is Crime 101, an
original thriller starring Chris Hemsworth and
Halle Berry. The film centers on a high-stakes
criminal investigation set against a backdrop of
calculated art thefts and escalating tension.

Hemsworth steps into a darker role compared

to his blockbuster persona, while Berry anchors
the story’s investigative dimension. The project
emphasizes character-driven suspense rather than
franchise continuity, marking a more grounded
addition to the month’s lineup.

Prime Video has increasingly invested in
mid-budget prestige thrillers anchored by
recognizable talent, and Crime 101 fits squarely
within that strategy. The film expands the service's
appeal beyond spectacle-driven releases and into
adult-oriented crime drama.

THE BOYS RETURNS FOR ITS FINAL
SEASON

On the television front, April marks the release of
the fifth and final season of The Boys. The series,
which has become one of Prime Video's most
recognizable originals, concludes its long-running
critique of celebrity culture, corporate power, and
superhero mythology.

Since its debut, The Boys has balanced graphic
action with sharp satire, building a devoted
audience and spawning spinoff projects within
the same universe. The final season brings
resolution to character arcs that have evolved
over multiple years, with the conflict between
the vigilante group and the corrupt superhero
conglomerate reaching its endpoint.
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The release represents more than just another
season drop. It closes a chapter in Prime Video's
original programming era, as the series has
served as a cornerstone title in the platform’s
competitive positioning against other major
streaming services.

EXPANDING GENRES AND
INTERNATIONAL TITLES

Beyond its headline films and flagship series,
April’s lineup also includes a mix of international
productions and genre entries across drama, sci-fi,
and comedy.

Prime Video continues to invest in global
storytelling, with select international originals
debuting alongside U.S. releases. The strategy
reflects Amazon’s broader distribution
footprint and its interest in cultivating cross-
market viewership.

Documentaries and limited series round out
the schedule, offering additional variety for
subscribers seeking alternatives to action-
heavy fare.

A VALUE-DRIVEN STREAMING MODEL

Prime Video remains distinct in that it is bundled
within Amazon'’s broader Prime membership,
rather than functioning solely as a standalone
streaming subscription. That bundling continues
to shape its programming approach.

While other platforms frequently rely on

singular franchise pillars, Prime Video combines
blockbuster licensing deals, original prestige
productions, and long-running serialized content
within a broader ecosystem that includes retail,
music, and other services.
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April 2026's lineup reflects that balance. The
presence of Mission: Impossible — The Final
Reckoning delivers mainstream appeal, Crime
101 adds star-driven originality, and The Boys
concludes a defining era of episodic storytelling.

FRANCHISES, FINAL SEASONS, AND
FUTURE DIRECTION

The release of a major franchise installment and
the finale of a flagship series in the same month
signals a transitional period for Prime Video's
content slate.

As The Boys concludes, attention will shift to
what becomes the platform'’s next defining
serialized property. Meanwhile, continued
access to major theatrical releases strengthens
its film catalog competitiveness.

April’s additions do not rely on sheer
quantity. Instead, the month emphasizes
concentration: recognizable brands,
bankable actors, and high-visibility releases
designed to sustain engagement.

Prime Video's April 2026 lineup highlights

a streaming service focused less on
experimentation and more on reinforcing proven
strengths — blending blockbuster cinema,
prestige thrillers, and serialized storytelling under
one subscription umbrella.
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SONY’S RUMORED
HANDHELD
COULD
OUTPERFORM
XBOX SERIES S
WITH NEXT-GEN
UPSCALING

Sony’s next portable gaming system may deliver
performance that rivals — and in certain areas
surpasses — the Xbox Series S, according to
claims circulating from industry leaker KeplerL2.
Posting on NeoGaf, the source suggested that
Sony’s unannounced handheld, codenamed
“Canis,’ could feature a GPU that is slightly ahead
of Microsoft’s entry-level console in raster graphics
and“massively ahead” in ray tracing performance.

If accurate, the hardware would represent a
substantial leap forward in handheld gaming
capability, narrowing the gap between portable
systems and home consoles.
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GPU ARCHITECTURE AND
PERFORMANCE TARGETS

The rumored Canis device is expected to use
AMD’s forthcoming Zen 6C CPU architecture
paired with an RDNA 5-based GPU. Reports
indicate configurations ranging from 12 to 20
compute units, operating within a 15-watt thermal
design power envelope — a key constraint for
portable hardware.

Within that power range, achieving performance
close to a stationary console would mark a
significant engineering milestone. The Xbox Series
S operates at a considerably higher power budget,
giving it more thermal and electrical headroom.

According to KeplerL2's claims, Canis may

slightly exceed the Series S in traditional raster
graphics performance while delivering a far larger
advantage in ray tracing. Ray tracing workloads
are typically more demanding and benefit heavily
from architectural improvements and specialized
hardware acceleration.

The suggestion that Sony’s handheld could lead
in ray tracing reflects expectations that RDNA 5
will introduce meaningful efficiency gains over
previous AMD GPU generations.

NEXT-GENERATION UPSCALING AND
IMAGE QUALITY

Beyond raw GPU performance, image upscaling

technology may play a defining role in perceived
output quality. Sony is reportedly developing an

updated version of its PlayStation Spectral Super
Resolution technology, referred to as PSSR3.

KeplerL2 claimed that PSSR3 could deliverimage
quality exceeding Nvidia’s DLSS 4.5 in certain
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scenarios. DLSS technology is widely used on PC
graphics cards and has also appeared in hybrid
consoles such as Nintendo’s upcoming hardware.

Advanced upscaling allows lower internal
rendering resolutions to appear sharper and more
detailed, reducing the performance burden on
the GPU while maintaining visual fidelity. In a
handheld constrained by power limits, efficient
upscaling becomes critical to achieving console-
level visuals.

If PSSR3 delivers meaningful gains, it could allow the
rumored device to punch above its wattage class.

POSITIONING ALONGSIDE PLAYSTATION 6

The Canis handheld is widely expected to
complement Sony’s next home console, often
referred to as the PlayStation 6. Rather than
serving as a standalone competitor, the device
could integrate into a broader ecosystem,
potentially supporting cross-play, remote play
enhancements, and shared software architectures.

This strategy would mirror trends in the gaming
industry where ecosystem cohesion matters as
much as hardware performance.

Sony has not officially confirmed specifications
or existence of the device, but reports suggest
development is underway as part of the
company’s next-generation platform strategy.

MARKET CONTEXT AND COMPETITION

Sony recently announced a £90 price increase
across PlayStation 5 consoles in certain
regions, effective April 2. The adjustment
signals a shift in pricing strategy amid broader
hardware cost pressures.
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Meanwhile, Valve has stated it will delay a
successor to the Steam Deck until it can achieve
at least a 50% improvement in performance per
watt. Industry observers do not expect a Steam
Deck 2 until 2028 or later.

That timeline potentially leaves room for
Sony to enter or expand within the high-
performance handheld market before new
direct competitors arrive.

Microsoft, for its part, has not released a dedicated
handheld device to complement the Xbox Series
lineup, though speculation about portable Xbox
hardware continues.

RASTER VS. RAY TRACING PERFORMANCE

Raster graphics remain the foundation of most
game rendering pipelines, handling traditional
lighting, shading, and geometry processing.
Being slightly ahead of the Xbox Series S in raster
performance would already place a handheld in
uncommon territory.

Ray tracing, however, represents a more modern
rendering technique that simulates realistic light
behavior. Hardware acceleration improvements in
newer GPU architectures can significantly impact
real-time ray tracing capabilities.

If the rumored gap in ray tracing performance
proves accurate, Sony’s handheld could support
lighting and reflection effects typically reserved
for higher-power systems.
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POWER EFFICIENCY AS THE DECIDING
FACTOR

All claims hinge on efficiency. A 15-watt TDP
envelope leaves limited room for sustained
high performance without aggressive power
management and thermal design.

AMD’s Zen 6C and RDNA 5 architectures are
expected to improve performance-per-watt
ratios compared to earlier generations. For
a handheld, those gains matter more than
absolute peak output.

Advanced upscaling, architectural refinements,
and memory bandwidth optimization would
need to work in concert to meet the reported
performance targets.

WAITING FOR OFFICIAL DETAILS

At present, the information originates from
unofficial sources and remains unverified by
Sony. Hardware specifications, performance
benchmarks, and release timelines have not been
publicly confirmed.

Still, the claims reflect broader industry trends:
portable gaming hardware is approaching
performance tiers once reserved for entry-level
home consoles.

If Sony’s rumored Canis device delivers even
part of the projected gains — particularly

in ray tracing and upscaling — it could
redefine expectations for handheld gaming
performance in the next generation.

Whether it ultimately outperforms the Xbox Series
S in practical, real-world gaming scenarios will
depend not just on theoretical specifications, but
on software optimization, developer support, and
sustained efficiency under load.
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Uber is taking its electric vehicle push
nationwide, expanding its “Go Electric” grant
program to drivers across the United States for
the first time. The move broadens an initiative
that was previously limited to select markets
including California, Colorado, Massachusetts,
and New York City.

Under the expanded program, eligible drivers
can receive incentives of up to $6,500 to
transition from gasoline-powered vehicles

to electric models. The company said the
nationwide rollout follows positive results from
its initial pilot markets, where participation and
EV adoption exceeded expectations.

The announcement marks a significant step in
Uber’s broader strategy to electrify its platform
and reduce emissions tied to rideshare activity.

FROM REGIONAL PILOT
TO NATIONAL PROGRAM

Uber first introduced the Go Electric grant
in markets where state-level EV policies and
charging infrastructure were more established.
In those regions, drivers were offered financial
assistance to help offset the upfront cost
difference between internal combustion
vehicles and EVs.

By expanding eligibility nationwide, Uber is
signaling confidence that the program can scal
beyond early-adopter states. The company ha
not disclosed exact participation figures from
the initial markets but described the results a
strong enough to justify broader access.
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ALIGNING WITH UBER’S
ELECTRIFICATION GOALS

Uber has publicly committed to becoming a
zero-emissions platform in the United States,
Canada, and Europe by 2030, and globally by
2040. Electrifying the driver fleet is central to
achieving those targets.

Rideshare vehicles often accumulate
significantly higher mileage than privately
owned cars, meaning their emissions impact
is proportionally greater. Transitioning high-
mileage drivers to EVs can therefore produce
outsized environmental benefits compared to
average consumer adoption.

The company has also partnered with charging
networks and automakers to provide additional
support, including discounted charging rates

and preferred vehicle pricing in certain markets.
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DRIVER ECONOMICS
AND LONG-TERM COSTS

For drivers, the economic case for EV adoption
depends heavily on local fuel prices, electricity
rates, charging access, and vehicle availability.

In many urban areas, drivers who switch to EVs
report lower operating costs due to savings

on gasoline and reduced maintenance needs.
Electric drivetrains have fewer moving parts,
eliminating expenses tied to oil changes, exhaust
systems, and certain engine components.

However, charging infrastructure remains
uneven across the country. Expanding the
grant nationwide introduces new variables

in regions where public charging networks may
be less dense.

Uber has indicated it will continue working with
infrastructure partners to support drivers in
areas with emerging charging ecosystems.

COMPETITIVE PRESSURE
AND INDUSTRY CONTEXT

Uber’s expanded EV incentives arrive amid
growing competition in rideshare electrification.
Rival platforms and delivery services are also
exploring EV adoption programs as regulators
and consumers increasingly scrutinize emissions.

Several U.S. cities have introduced mandates
requiring rideshare companies to meet emissions
reduction targets within defined timelines.
Incentive programs can help companies prepare
drivers for future regulatory requirements while
maintaining platform flexibility.

52




OSX

Image: Clodagh Kilcoyne
53






The nationwide rollout also coincides with
increased automaker production of more
affordable EV models, potentially improving
availability for rideshare drivers.

SCALING A PLATFORM-WIDE SHIFT

Transitioning a nationwide driver base to
electric vehicles represents a complex logistical
challenge. Drivers operate as independent
contractors, meaning participation remains
voluntary rather than mandated.

Financial incentives, operating cost savings,
and regulatory pressures together shape
adoption rates.

By expanding the Go Electric grant beyond
early markets, Uber is attempting to move
from localized experimentation to broad
systemic change.

The company has not specified how long the
nationwide incentive will remain available or
whether funding caps apply, but the expansion
suggests that electrification has become

a central operational priority rather than a
regional pilot initiative.

As more drivers weigh the economics of
switching, the success of the nationwide
program may influence how quickly rideshare
platforms transition toward electric fleets across
the United States.
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Tesla Inc. became a focal point of online
debate in the final week of March 2026 after
unveiling TeraFab, a proposed semiconductor
manufacturing initiative valued at
approximately $25 billion in Austin, Texas.
The project, described as a joint venture
between Tesla, SpaceX, and xAl, is designed to
manufacture advanced two-nanometer chips
in-house — a move that would significantly
expand the group’s control over its artificial
intelligence hardware stack.

The announcement quickly spread across
financial platforms, technology forums, and
social media channels, where influencers framed
the initiative as more than a manufacturing
investment. For many observers, TeraFab
represents a shift toward Al sovereignty — the
idea that companies and nations must secure
independent access to cutting-edge compute
infrastructure in an era increasingly defined by
machine intelligence.

A PUSH TOWARD FULL STACK CONTROL

Tesla has long emphasized vertical integration
in electric vehicles, battery production, and
software. TeraFab extends that philosophy into
semiconductor fabrication, an area traditionally
dominated by specialized foundries.

Two-nanometer technology refers to a
leading-edge chip manufacturing process that
enables greater transistor density, improved
performance, and higher energy efficiency.
Chips at this scale are critical for Al training,
inference workloads, robotics, and advanced
autonomy systemes.
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By producing chips internally, Tesla and its
affiliated companies would reduce reliance

on external semiconductor suppliers while
optimizing hardware for proprietary Al systems.
That alignment could allow tighter coordination
between chip design, Al software models, and
robotics platforms.

Influencers discussing the project online
described it as a natural evolution for companies
seeking to control every layer of the Al pipeline
— from silicon to software to deployment.

Al SOVEREIGNTY TAKES CENTER STAGE

The concept of Al sovereignty has gained
traction as geopolitical tensions reshape
semiconductor supply chains. Governments
have introduced export controls and domestic
chip incentives, highlighting the strategic
importance of advanced fabrication capacity.

In this context, TeraFab'’s scale — approximately
$25 billion — signals an ambition not only

to meet internal demand but potentially to
establish a domestic manufacturing hub for Al-
centric chips.

Commentators on financial platforms

argued that internal chip production could
shield Tesla and its affiliates from supply
disruptions while accelerating development of
next-generation Al systems.

For Tesla, whose vehicles rely increasingly

on Al-driven autonomy features, access

to cutting-edge chips directly influences
product capabilities. For xAl and SpaceX,
advanced semiconductors underpin training
large-scale models and supporting space
communications infrastructure.
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The debate centers on whether such vertical
integration strengthens resilience or introduces
new operational complexity.

AUSTIN AS A STRATEGIC HUB

Locating TeraFab in Austin reinforces Texas'
growing role in semiconductor and technology
investment. The state has attracted large-

scale manufacturing projects in recent years,
supported by favorable tax structures and
infrastructure incentives.

Austin already hosts significant Tesla
operations, including vehicle manufacturing
and engineering facilities. Co-locating
semiconductor fabrication with Al and vehicle
development could streamline coordination
between hardware and software teams.

Industry observers note that building

and operating advanced semiconductor
fabrication facilities requires not only capital
but also specialized talent and supply-chain
precision. Entering that domain places

Tesla in direct competition with established
semiconductor manufacturers.

MARKET REACTION AND INFLUENCER
RESPONSE

Online reactions ranged from enthusiastic
support to cautious skepticism. Supporters
framed TeraFab as a bold step aligning with
long-term Al expansion. They argued that
owning fabrication capacity allows rapid
iteration and eliminates dependency on third-
party production cycles.

Others questioned whether managing such a
capital-intensive venture could divert attention | \
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from core automotive and space priorities.

Financial influencers highlighted potential
implications for suppliers and semiconductor
competitors. A move toward internal fabrication
may reduce demand for certain external
chipmakers while increasing competition in
high-performance computing markets.

The conversation also touched on the broader
Al infrastructure buildout occurring across
industries, where companies are investing
heavily in compute clusters, data centers, and
specialized silicon.

VERTICAL INTEGRATION AND RISK

Tesla’s history includes significant investments
in battery production and gigafactories,
reflecting a pattern of scaling manufacturing

to control key components. Semiconductor
fabrication, however, represents one of the most
technically demanding and capital-intensive
segments in technology.

Advanced nodes such as two nanometers
require extreme ultraviolet lithography,
precision materials handling, and continuous
process optimization. Delays or yield challenges
can materially affect financial outcomes.

Analysts monitoring the project emphasize that
while vertical integration can provide strategic
advantages, it also concentrates operational risk.

For Tesla and its affiliated ventures, success
would enable tighter hardware-software
optimization. Failure to meet production
targets could strain resources during a period of
rapid Al competition.
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BROADER INDUSTRY CONTEXT

TeraFab emerges amid a broader shift in Al
hardware strategy. Companies developing Al
models increasingly seek customized silicon
to maximize performance per watt and reduce
dependence on generalized processors.

By linking Tesla’s vehicle Al systems, xAl's model
development, and SpaceX’s communications
infrastructure to in-house fabrication, the joint
venture aims to align compute supply directly
with application demand.

The debate sparked by TeraFab underscores how
semiconductor capacity has become central

to Al competitiveness. Influencers framing

the initiative as a sovereignty move highlight
concerns about supply-chain vulnerabilities and
technological independence.

Whether TeraFab ultimately reshapes Tesla’s
competitive positioning remains to be seen.
What is clear is that the project signals a deeper
commitment to controlling the foundational
layer of Al infrastructure — positioning
semiconductor manufacturing as a strategic
pillar alongside electric vehicles, space systems,
and artificial intelligence development.
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Anthropic inadvertently exposed a substantial
portion of the source code behind Claude Code
after publishing internal files to the public npm
registry, according to security researchers who
analyzed the incident. The exposure reportedly
involved more than 500,000 lines of TypeScript
code, offering an unusually detailed look inside
one of the company’s agentic Al systems.

The incident occurred when original
development files were uploaded instead of
finalized production builds. A misconfigured
JavaScript source map file — typically used for
debugging — allowed external users to trace
and reconstruct the underlying codebase.
Researchers said the exposed archive
contained approximately 512,000 lines across
roughly 1,900 files.

Anthropic later described the event as the result
of human error rather than a malicious breach.

HOW THE EXPOSURE OCCURRED

The issue stemmed from a source map
configuration embedded in a published

npm package. Source maps are designed to
help developers debug compiled code by
mapping it back to its original source files.
When properly configured, they do not expose
proprietary code publicly.

In this case, however, the source map
referenced original TypeScript files that were
accessible in a publicly retrievable archive.
That allowed researchers — and potentially
competitors — to reconstruct significant
portions of the internal codebase.

Because npm packages are widely mirrored and
archived across platforms, the code was rapidly
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copied and shared on GitHub repositories before
removal attempts could fully contain distribution.

The timeline between upload and discovery
appears to have been short, but not short enough
to prevent replication.

INTERNAL FEATURES REVEALED

Researchers reviewing the leaked files reported
discovering internal architecture components
that had not previously been documented
publicly. Among them were references to systems
labeled “KAIROS," described as logic governing
autonomous agent behavior, and “Undercover
Mode," which appeared to support stealth or
limited-visibility task execution.

The codebase also included what researchers
called a “Self-Healing Memory” structure — an
architectural framework for persistent context
handling and adaptive agent behavior. While
specific operational details remain subject to
interpretation, the exposure provided a rare
glimpse into how Anthropic structures long-
running agent workflows.

Additionally, the leak reportedly referenced
an unreleased model named “Capybara,”
described in internal documentation as a
successor to the Opus model family. The
extent of Capybara’s development status
remains unclear.

INTELLECTUAL PROPERTY RISKS

The exposure presents potential intellectual
property concerns. Large Al systems are
typically guarded not only through training
data confidentiality but also through
architectural and optimization secrecy.
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the result of a security intrusion. The company did
not indicate that customer data or model weights
were compromised.

The distinction is significant. While internal code
exposure carries intellectual property risks, it
differs from breaches involving user information
or sensitive enterprise deployments.

Anthropic has not publicly detailed additional
safeguards implemented after the incident,
though companies commonly tighten release
processes and audit package publishing
workflows following such events.

SOURCE CODE IN THE AGE OF Al

The incident highlights the tension between
open development ecosystems and proprietary
Al systems. npm, GitHub, and similar platforms
enable rapid iteration and collaboration but
require precise configuration controls.

In complex Al pipelines, debugging artifacts

such as source maps can unintentionally

bridge the gap between compiled builds and
internal logic. As Al systems grow in scale and
complexity, ensuring clean separation between
development and production environments
becomes increasingly critical.

The leak also underscores how quickly digital
artifacts propagate once exposed. Even short-
lived uploads can be mirrored, archived, and
redistributed within hours.

WHAT IT MEANS FOR AGENTIC Al

Agentic Al — systems capable of autonomous
decision-making and multi-step task execution
— is emerging as a focal point of competition.
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Companies are investing heavily in architectures
that combine reasoning engines, memory
systems, tool integrations, and policy safeguards.

The exposure of Claude Code’s architecture
offers rare insight into how one leading
developer structures such systems. Whether
competitors can meaningfully capitalize on
that insight remains uncertain.

For Anthropic, the episode serves as a
reminder that operational discipline around
deployment pipelines is as critical as
advancements in model capability.

As Al systems become more sophisticated, the
infrastructure supporting them — from training
clusters to package publishing — becomes

part of the competitive edge. In this case, a
configuration oversight briefly opened a window
into that infrastructure, providing a snapshot of
the architecture behind one of the industry’s most
closely watched agent platforms.
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INTRODUCING APPLE BUSINESS

Rather than forcing companies to juggle
multiple separate services and subscriptions,
Apple Business consolidates key capabilities that
many organizations already rely on. It combines
built-in mobile device management, custom-
domain business email and calendar services,
and enhanced tools for reaching local customers
through Apple’s ecosystem. The platform replaces
Apple Business Essentials, which will now

be free for small businesses, Apple Business
Manager, and Apple Business Connect with a
single, streamlined experience.

One of the strongest pillars of Apple Business

is its integrated mobile device management
(MDM) capabilities. Previously available only as
part of Apple Business Essentials in the U.S,, this
functionality is now built directly into the new
platform and expanded globally. IT administrators,
or even small business owners without dedicated
IT staff, can configure devices, enforce security
policies, distribute apps, and manage user
groups from a single, intuitive interface. A
standout new feature is Blueprints, which
allows organizations to create preconfigured
templates for different teams or roles. Once set
up, new devices can be deployed with zero-touch
setup, meaning they arrive ready for employees
straight out of the box with the correct settings,
apps, and security policies already applied. Apple
Business also supports Managed Apple Accounts
with cryptographic separation between work
and personal data, automated account creation
via integrations with identity providers such as
Google Workspace and Microsoft Entra ID, and
flexible role-based access controls.
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For employees, a companion Apple Business
app will provide easy access to work apps,
colleague contact information, and support
requests while on the go. Additional paid
options include upgraded iCloud storage and
AppleCare+ for Business coverage.

PROFESSIONAL EMAIL, CALENDAR, AND
COLLABORATION TOOLS

Apple Business introduces fully integrated
email, calendar, and directory services with
custom domain support. Companies can either
bring their own domain or purchase a new

one directly through the platform. This gives
even small businesses a polished, professional
identity without needing to set up and
maintain separate email systems. The built-

in tools include calendar delegation, shared
scheduling, and a company directory with
personalized contact cards. These features are
designed to streamline internal communication
and make collaboration more efficient, whether
a team is working remotely, in the office, or on
the move.

Beyond internal operations, Apple Business
introduces powerful new ways for companies
to connect with customers. Building on

Apple Business Connect, the platform now
centralizes brand and location management
across Apple Maps, Mail, Wallet, Siri, and other
services. Businesses can manage consistent
brand profiles, rich place cards with photos and
detailed information, showcases for special
offers, and custom actions such as “Order”

or “Reserve” that link directly to websites or
apps. Location insights provide valuable data
on how customers discover and interact with
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the business on Maps. Perhaps most notably,
starting this summer in the U.S. and Canada,
Apple Business will allow companies to create
ads on Apple Maps. These clearly marked

ads will appear in relevant search results and

in a new Suggested Places experience. The
approach maintains Apple’s strong privacy
standards... no user location data is linked to
an Apple Account, and personal information is
not collected or shared with third parties.

A UNIFIED PLATFORM

By consolidating device management,
collaboration tools, and customer discovery
features into one platform, Apple Business
aims to reduce friction for organizations of all
sizes. Small businesses without dedicated IT
teams can quickly set up secure, professional
workflows. Growing companies benefit from
scalable tools that expand with them. Larger
enterprises gain streamlined management and
deeper integration across Apple’s ecosystem.

Existing users of Apple Business Essentials,
Apple Business Manager, and Apple Business
Connect will see their data automatically
migrate to the new platform when it launches
on April 14. Business Essentials customers will
no longer be charged the monthly service fee
for device management after that date. Apple
Business will be available as a free service,
with optional paid add-ons for extra iCloud
storage and AppleCare+ for Business coverage.
A companion app, along with the email and
calendar features, will require iOS 26, iPadOS
26, or macOS 26.
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With Apple Business, Apple is doubling
down on its long-standing commitment
to supporting businesses, Not just by
selling devices, but by providing the

tools and services that help companies
operate more efficiently, communicate
more professionally, and connect more
meaningtully with their customers.
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Apple’s iOS 26.5 beta 1 introduces support for
end-to-end encrypted RCS messaging in the
Messages app, expanding on groundwork
previously spotted in the iOS 26.4 beta cycle. The
update marks another step in Apple’s gradual
adoption of Rich Communication Services, or
RCS, as a complement to traditional SMS and
MMS messaging.

With encryption now enabled for compatible
RCS conversations, users running the latest beta
can exchange messages that are secured from
sender to recipient, preventing intermediaries
from accessing the contents of chats.

RCS WITH STRONGER PRIVACY
PROTECTIONS

RCS is widely viewed as the successor to SMS,
offering features such as high-resolution media
sharing, For Free Tech Mags Check sastatus.
com typing indicators, read receipts, and
improved group chat functionality. Until
recently, encryption levels varied depending on
carrier implementation and device compatibility

By adding end-to-end encryption to RCS

in iOS 26.5 beta 1, Apple aligns the feature
more closely with the privacy standards

long associated with iMessage. Messages
protected by end-to-end encryption can only
be decrypted on the devices participating in
the conversation.

This move addresses longstanding criticism
that cross-platform messaging between
iPhone and Android devices lacked the same
privacy safeguards available within Apple’s
iMessage ecosystem.
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Software Update

Automatic Updates Off

Beta Updates I0S 26 Developer Beta

iI0S 26.5 Beta
8.52 GB

IOS beta gives you an early preview of
upcoming apps, features, and
technologies. Please back up your iPhone
before you install the beta.

For more information, please visit one of
the following programs:
e Apple Beta Software Program at
beta.apple.com

Update Now

Update Tonight

If you select Update Tonight, iPhone will try to update
when the device is locked and the battery has enough
charge.
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BUILDING ON 10S 26.4 TESTING

Elements of encrypted RCS support were
previously detected in the iOS 26.4 beta.
However, the iOS 26.5 beta appears to expand
and formalize the feature, indicating Apple is
progressing toward broader implementation.

Beta software often undergoes iterative testing
before public release, and functionality may

be refined prior to a final rollout. The presence
of encrypted RCS in consecutive beta versions
suggests the company is advancing toward
stable integration.

As with other messaging enhancements,
availability depends on carrier support and
compatibility with recipients’ devices.

CROSS-PLATFORM MESSAGING
EVOLUTION

Apple’s embrace of RCS represents a shift in
its historically closed messaging model. For
years, iMessage remained distinct from SMS
conversations, creating feature disparities
between iPhone-to-iPhone chats and cross-
platform exchanges.

RCS adoption narrows that gap by enabling
richer features and improved reliability when
communicating with Android users. Adding
end-to-end encryption further strengthens
privacy protections across ecosystems.

The update also arrives amid broader industry
momentum toward secure messaging
standards, as regulators and privacy advocates
increasingly emphasize encryption as a
baseline expectation.
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WHAT USERS CAN EXPECT

Users participating in the iOS 26.5 beta may
see indicators confirming encrypted RCS
conversations when messaging compatible
contacts. As with iMessage, visual cues help
distinguish secure chats from traditional
SMS threads.

Apple has not detailed a timeline for the public
release of iOS 26.5. Beta builds are typically
followed by additional developer and public
testing phases before general availability.

The inclusion of encrypted RCS in iOS 26.5 beta
signals Apple’s continued effort to modernize
the Messages app while maintaining its
privacy-first positioning — expanding secure
communication beyond the boundaries of the
iMessage network.
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Morgan Stanley’s E¥Trade platform is in
discussions to spearhead retail participation in
SpaceX’s long-awaited initial public offering,
according to people familiar with the matter.
The arrangement would position E¥Trade as the
primary gateway for individual U.S. investors
seeking access to one of the most anticipated
public listings in recent years.

SpaceX is reportedly weighing the possibility
of allocating as much as 30% of its IPO shares
to retail investors — a significant portion by
traditional Wall Street standards.

The strategy would tap into strong public
interest surrounding founder Elon Musk and
potentially broaden participation beyond
institutional buyers.

While discussions remain preliminary and
subject to change, Morgan Stanley — already
expected to serve as a lead underwriter —
appears poised to channel most retail demand
through its E¥Trade brokerage arm.

A LARGE RETAIL ALLOCATION
UNDER CONSIDERATION

Retail allocations of up to 30% would mark
an unusually high share of an IPO typically
dominated by institutional investors such
as hedge funds, mutual funds, and pension
managers. If finalized, the move would
represent a deliberate effort to include
individual investors in a company that has
long been privately held despite intense
public fascination.

Elon Musk’s ventures have historically generated
strong engagement from retail traders.
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Companies associated with Musk, including
Tesla, have cultivated active communities of
individual investors. Analysts suggest that
offering meaningful retail participation could
amplify demand and broaden shareholder
diversity.

At the same time, allocating a large portion of
shares to retail investors introduces additional
volatility considerations. Individual investors
may trade more actively in the early days of a
listing, potentially affecting price stability.

E*TRADE EMERGES AS FAVORITE

Although brokerages including Robinhood
Markets, SoFi Technologies, and Fidelity
reportedly pitched to participate in the offering,
Morgan Stanley’s position as a lead underwriter
gives E*Trade a structural advantage.

Routing retail demand through E*Trade could
streamline distribution and provide Morgan
Stanley greater oversight over allocation
mechanics. However, excluding rival retail
platforms would depart from recent IPO trends.

Brokerages like Robinhood and SoFi have
become regular participants in high-profile
listings. They were involved in marquee deals
such as Arm Holdings'approximately $55 billion
IPO and Instacart’s roughly $9.9 billion public
debut in 2023.

Restricting retail access primarily to E*Trade
would represent a more centralized
distribution model.
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CONFIDENTIAL FILING EXPECTED

SpaceX is reportedly preparing to file
confidential IPO paperwork this month, a step
that allows companies to begin regulatory
review processes without immediately
disclosing financial details to the public.

Estimates suggest the offering could raise

as much as $75 billion, though the final
valuation and capital raise remain subject to
market conditions and investor appetite. As
with all early-stage IPO discussions, allocation
percentages and brokerage roles could shift
before formal announcements.

If completed at that scale, the SpaceX IPO would
rank among the largest in U.S. history, reflecting
the company’s dominant position in commercial
launch services, satellite internet through Starlink,
and emerging space infrastructure initiatives.

BALANCING INSTITUTIONAL
AND RETAIL DEMAND

Traditionally, large IPOs prioritize institutional
investors to anchor pricing stability and long-
term ownership. However, the rise of app-based
trading platforms has increased pressure on
issuers to broaden retail access.

Including individual investors can generate
enthusiasm and media momentum, but it
also introduces new considerations regarding
aftermarket trading dynamics.

Morgan Stanley’s dual role as institutional
underwriter and owner of E¥Trade creates a
potential bridge between both audiences.
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By consolidating retail distribution under
one brokerage, the bank may be seeking to
balance broad participation with controlled
allocation management.

A HIGHLY ANTICIPATED DEBUT

SpaceX has remained private for more than
two decades, raising capital through private
placements and secondary share sales.

An IPO would mark a structural shift in how
the company finances its operations and
expansion projects.

Retail investors have long sought exposure to
SpaceX's growth, particularly as the company
expands Starlink’s global footprint and continues
advancing reusable rocket technology.

Whether E*¥Trade ultimately becomes the
exclusive retail conduit remains to be seen.
What is clear is that SpaceX’s IPO — if launched
at the rumored scale — will test how modern
public offerings balance institutional capital
with growing demand from individual investors
eager to participate in high-profile listings.
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Nvidia is investing $2 billion directly into
Marvell Technology, expanding a partnership
aimed at strengthening artificial intelligence
infrastructure as global Al spending accelerates.
The agreement tightens integration between
Nvidia’s Al computing platforms and Marvell’s
custom silicon, networking, and photonics
technologies — key components in scaling
next-generation data centers.

The investment underscores how chipmakers
are aligning more closely across the Al hardware
stack, from GPUs to networking fabrics, as
enterprises and cloud providers race to support
rapidly growing token generation and model
deployment demands.

Industry estimates place the broader Al
infrastructure opportunity at roughly $630
billion over the coming years, intensifying
competition among semiconductor and
networking firms.

INTEGRATING NETWORKING,
PHOTONICS, AND Al COMPUTE

Nvidia CEO Jensen Huang said the investment
will enable customers to tap into Nvidia’s
expanding Al infrastructure ecosystem while
building specialized compute environments
tailored to large-scale Al workloads.

Modern Al systems rely not only on powerful
GPUs but also on ultra-fast data movement
between chips, racks, and data centers. As
models grow larger and inference demand
rises, interconnect performance has become a
critical bottleneck.

Marvell plays a central role in that layer. The
company develops custom silicon, high-speed
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networking chips, and optical interconnect
solutions that help move massive amounts of
data efficiently across servers.

Adding momentum to the partnership, Marvell
recently completed a $3.25 billion acquisition

of Celestial Al, bringing in photonic fabric
technology designed to enhance chip-to-chip
communication. Photonics — which uses light
rather than traditional electrical signals to
transmit data — promises lower latency and
higher bandwidth, particularly valuable for GPU-
heavy Al clusters.

By integrating Marvell’s networking and
photonic capabilities with Nvidia’s Al platforms,
the companies aim to reduce congestion in
large-scale compute environments and improve
power efficiency.

ADDRESSING SURGING Al DEMAND

The partnership comes as demand for Al
compute continues to surge. Enterprises
deploying generative Al systems require clusters
of interconnected GPUs operating at scale, often
across multiple data centers.

Token generation — the process by which Al
models produce responses — has grown rapidly
with the expansion of chatbots, copilots, and
enterprise Al agents. Supporting that growth
requires not only raw compute power but also
sophisticated networking infrastructure capable
of minimizing bottlenecks.

Huang emphasized that tighter integration will
allow customers to “scale to build specialized
Al compute,’ suggesting the collaboration is
focused on enabling custom deployments
rather than one-size-fits-all architectures.
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This approach reflects a broader shift in

Al hardware strategy. Instead of isolated
component upgrades, companies are
increasingly designing vertically integrated
systems that combine compute, memory,
interconnects, and networking as a

unified platform.

MARKET RESPONSE AND GROWTH
OUTLOOK

Following the announcement, Marvell
shares rose more than 11%, reflecting
investor optimism about its role in the Al
data-center expansion.

Management has guided fiscal 2027 revenue
above $11 billion, with expectations of
approximately 40% growth in its data-center
segment. Analysts project overall revenue
growth of around 30% for fiscal 2027,
highlighting the company’s leverage to Al
infrastructure spending.

At roughly 23 times forward earnings, Marvell
trades at a valuation that some analysts view
as reasonable relative to its growth trajectory.
Consensus price targets suggest potential
upside near 25%, with average targets
around $117.

For Nvidia, the investment reinforces its strategy
of shaping the broader Al ecosystem rather than
focusing solely on GPU sales. By strengthening
relationships with networking and silicon
partners, Nvidia positions itself at the center of
end-to-end Al system design.
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CONSOLIDATION IN THE Al STACK

The Nvidia—Marvell deal illustrates a growing
trend: collaboration and consolidation across
the semiconductor value chain.

Al workloads require tightly synchronized
hardware components. GPUs must
communicate seamlessly with CPUs, memory
modules, optical interconnects, and networking
switches. Any inefficiency in that chain can limit
overall system performance.

Marvell's acquisition of Celestial Al adds a
photonic layer designed to address these
constraints. As Al clusters expand to tens

of thousands of GPUs, optical interconnect
technologies are increasingly viewed as essential
for maintaining performance while controlling
energy consumption.

For Nvidia, investing in a partner that
strengthens the networking backbone

helps ensure its GPUs operate in optimized
environments, reducing friction in deployment.

COMPETITIVE LANDSCAPE

The Al infrastructure race includes major
players across cloud computing, semiconductor
manufacturing, and networking hardware.
Companies are vying to capture share in data-
center buildouts driven by generative Al and
enterprise automation.

By deepening its ties with Marvell, Nvidia
reinforces its position against rivals developing
alternative Al hardware ecosystems.
Competitors in GPUs, custom accelerators,

and networking equipment are pursuing
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similar vertical integration strategies to lock in
enterprise customers.

The partnership also signals confidence in
sustained Al spending despite macroeconomic
volatility. Data-center expansion tied to Al
remains one of the fastest-growing segments in
technology infrastructure.

LONG-TERM STRATEGIC ALIGNMENT

While Nvidia’s $2 billion investment represents
a minority stake rather than an acquisition, it
strengthens strategic alignment between the
two companies.

For Marvell, the partnership offers closer
integration with Nvidia's widely adopted Al
platforms. For Nvidia, it provides greater visibility
and influence over networking and photonic
components critical to Al scaling.

As Al systems grow more complex, performance
will depend not only on processor speed

but also on the efficiency of the networks
connecting them. The collaboration aims to
address both dimensions simultaneously.

With Al infrastructure projected to expand
rapidly over the coming years, the Nvidia—
Marvell alliance reflects a broader industry shift
toward tightly integrated, high-performance
computing ecosystems designed to meet
escalating demands for training and deploying
advanced Al models.
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Warren Buffett says Berkshire Hathaway may
have reduced its Apple stake earlier than

it should have — and he would consider
buying more shares again if the valuation
becomes compelling.

Appearing on CNBC's Squawk Box with Becky
Quick, Buffett reflected candidly on Berkshire’s
decision to trim its Apple holdings last year.
While Apple remains the conglomerate’s largest
equity position, Berkshire cut its stake to roughly
$61.96 billion. In hindsight, Buffett suggested
the sale may have been premature.

At the same time, he made clear that admiration
for a company does not override valuation
discipline. If Apple’s share price falls to levels that
offer what he views as an attractive margin of
safety, he indicated Berkshire could rebuild its
position in size.

“It's not impossible that Apple would get
to a price where we would buy a lot of
it Buffett said.

APPLE’S ROLE IN BERKSHIRE’S
PORTFOLIO

Apple has been one of the most consequential
investments in Berkshire Hathaway’s modern
history. What began as a sizable technology bet
evolved into the company’s largest public equity
holding, at times accounting for a substantial
portion of Berkshire’s overall portfolio value.

Buffett has repeatedly described Apple not

as a traditional tech play, but as a consumer-
products powerhouse with extraordinary
brand loyalty and recurring revenue streams.
He has emphasized the strength of the iPhone
ecosystem, customer retention, and the
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company'’s ability to generate vast amounts of
free cash flow.

Even after the reduction, Apple remains
Berkshire's top holding. That position
underscores Buffett's continued confidence
in the company’s fundamentals, even as he
remains cautious about near-term pricing.

Apple shares have fallen more than 14% from
their recent highs and are down over 6% this
month. The pullback comes amid broader
market volatility, with both the Dow Jones
Industrial Average and the Nasdag Composite
slipping into correction territory.

For Buffett, however, a 14% decline does not
automatically translate into value. The key
question is whether the price reflects sufficient
long-term return potential relative to risk.

PRAISE FOR TIM COOK

During the interview, Buffett again praised
Apple CEO Tim Cook, calling him a “fantastic
manager.” He credited Cook with navigating
the company through a period that followed
the passing of co-founder Steve Jobs — a
transition that many investors once viewed
with uncertainty.

Buffett said Cook managed “the hand Steve
Jobs dealt him exceptionally well,” pointing
to operational execution, supply-chain
management, and capital allocation. He
highlighted Cook’s ability to maintain Apple’s
global relationships and keep the company
focused on long-term priorities.

Buffett has often singled out Cook’s stewardship
as a reason for Berkshire’s confidence in Apple.
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Under Cook, Apple expanded its services
business, deepened ecosystem integration,
and continued to return capital to shareholders
through dividends and buybacks.

The praise reinforces Buffett’s view that Apple
remains a high-quality enterprise — even if
its current valuation does not meet Berkshire’s
buying criteria.

PRICE DISCIPLINE ABOVE ALL

Buffett’'s comments reflect a central pillar of his
investment philosophy: great companies are not
automatically great investments at every price.

While some investors are drawn to brand
strength or market dominance alone, Buffett
focuses on intrinsic value relative to market
pricing. If a stock trades materially above what
he calculates as its long-term economic worth,
he is willing to trim exposure — even if the
underlying business remains strong.

His admission that Berkshire may have sold too
soon does not suggest regret over maintaining
discipline. Instead, it reflects the reality that
timing large positions in volatile markets is
inherently imperfect.

In recent years, Apple’s market capitalization has
fluctuated significantly, driven by product cycles,
macroeconomic shifts, requlatory scrutiny, and
evolving investor sentiment around technology
valuations. Buffett’s approach remains anchored
in patience rather than prediction.
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A SHIFTING MARKET BACKDROP

The broader equity environment adds
complexity to the decision. Major indices have
entered correction territory, reflecting investor
caution about economic growth, interest rates,
and corporate earnings trajectories.

Buffett has historically taken advantage

of market dislocations to deploy capital
aggressively. However, he has also shown a
willingness to sit on substantial cash reserves
when valuations appear stretched.

Berkshire Hathaway currently holds

significant liquidity, giving it flexibility to act if
opportunities emerge. A deeper correction in
Apple shares — or the broader market — could
present such an opening.

BUFFETT'S LEADERSHIP TRANSITION

Buffett’s remarks also come during a period

of transition at Berkshire Hathaway. After six
decades leading the conglomerate, he stepped
down as chief executive at the beginning of
2026 while remaining chairman.

Although operational leadership has shifted,
Buffett continues to influence capital allocation
decisions and long-term strategy. His public
comments on Apple underscore that he
remains deeply engaged in evaluating major
portfolio positions.

Even as Berkshire prepares for a future beyond
Buffett’s day-to-day leadership, Apple’s role in
the company’s holdings remains central.
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LONG-TERM CONVICTION, SHORT-TERM
CAUTION

Buffett’s stance encapsulates a nuanced
message. He did not signal dissatisfaction with
Apple’s business model or management. On the
contrary, he reaffirmed admiration for both the
company and its CEO.

The hesitation lies in price, not quality.

If Apple shares were to decline to levels that
Buffett views as offering strong long-term
return potential, he suggested Berkshire could
meaningfully increase its stake again. Until
then, the company remains Berkshire’s largest
holding — trimmed, but still dominant within
the portfolio.

Separately, Buffett announced he would revive
his famed charity lunch tradition, a symbolic
nod to continuity even as leadership evolves.
Yet his comments on Apple carried the clearest
signal for investors: patience remains the
defining principle.

For now, Berkshire is watching Apple’s valuation
rather than chasing its momentum — prepared
to act if opportunity aligns with price.
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APPLE 50 YEARS:
THE TIMELINE
OF INNOVATION
THAT CHANGED
THE WORLD
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On April 1, 1976, inside a modest Los Altos garage,
three founders assembled what would become
one of the most consequential companies of the
modern era. Fifty years later, Apple stands not
simply as a technology manufacturer, but as an
institution that reshaped personal computing,
music distribution, telecommunications,

retail, silicon engineering, digital services, and
increasingly, artificial intelligence.

Applée’s story is not linear. It is marked by collapse
and recovery, by radical reinvention and quiet
refinement. Across five decades, the company
repeatedly entered mature industries and

altered their trajectory — sometimes gradually,
sometimes overnight. What follows is not merely
a sequence of product launches, but a timeline of
inflection points that collectively changed how
the world interacts with technology.

1976-1980: THE GARAGE AND THE
GAMBLE

The Apple | was never meant to be iconic. It was a
circuit board designed by Steve Wozniak and sold
to hobbyists. Yet even in that first machine, the
company'’s founding impulse was visible: make
computing accessible.

The Apple Il, introduced in 1977, turned that
impulse into momentum. With color graphics,

a plastic enclosure, and expansion capability, it
became one of the first mass-produced personal
computers. At a time when computers were still
perceived as industrial tools or hobbyist kits, the
Apple Il helped normalize the idea of a machine
for homes and classrooms.

Apple went publicin 1980 in what became one
of the largest IPOs since Ford Motor Company
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decades earlier. Overnight, Apple created
hundreds of millionaires and validated
the commercial viability of the personal
computer revolution.

The company’s early years were driven by
idealism — the belief that computing power
belonged in individual hands. But commercial
success brought internal tensions about scale,
direction, and leadership.

1984: THE MACINTOSH AND THE
INTERFACE SHIFT

The introduction of the Macintosh in 1984
marked Apple’s first attempt to redefine how
humans interacted with machines. Graphical
user interfaces existed before, but the Mac
popularized them.

The now-legendary Super Bowl commercial
positioned Apple as a challenger to conformity.
Beyond marketing, the Macintosh introduced a
mouse-driven interface, icons, and typography
controls that laid the foundation for modern
desktop computing.

It was not an immediate commercial
triumph. The Mac was expensive and
underpowered compared to business-
focused competitors. But it planted the seed
for an interface paradigm that would endure
for decades.

The company’s creative culture thrived.
Desktop publishing emerged as a major use
case, powered by the Mac and third-party
software. Apple had entered the creative
professional world — a relationship that
would define much of its brand identity.
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1985-1996: EXILE, EXPERIMENTATION,
AND UNCERTAINTY

In 1985, Steve Jobs left Apple after a power
struggle. The following decade was defined
by experimentation without cohesion.

Apple launched multiple Macintosh variants,
introduced the Newton handheld device, and
experimented with licensing its operating
system to third-party manufacturers.

Competition intensified as Microsoft’s Windows
ecosystem expanded rapidly across commodity
PC hardware. Apple retained loyalty in education
and creative industries but struggled with
declining market share.

By the mid-1990s, financial instability loomed. The
product line was fragmented. Strategic clarity was
lacking. Analysts questioned whether Apple could
survive independently.

The turning point came in 1997, when Apple
acquired NeXT — Steve Jobs' post-Apple
company — and brought him back into
leadership. The move reunited the company
with its co-founder and introduced NeXT’s
software architecture, which would later evolve
into macOS and iOS.

Apple was not simply regaining a leader. It was
regaining direction.

1998-2001: DESIGN AS STRATEGY

Jobs streamlined the product lineup into four
guadrants: consumer and professional desktops
and laptops. Simplicity replaced sprawl.

The iMac, introduced in 1998, became a symbol
of renewal. Its translucent shell and integrated
design challenged the beige monotony of PC
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hardware. It reestablished Apple as a design-
forward company.

But the deeper transformation began with
ecosystem thinking.

In 2001, Apple introduced the iPod. Compact,
minimalist, and deeply integrated with iTunes
software, it offered a seamless experience for
managing digital music.”1,000 songs in your
pocket” captured a shift: Apple was moving
beyond computers.

The iTunes Store launched in 2003, negotiating
directly with record labels to sell songs individually
at scale. Apple reshaped music distribution ata
time when piracy dominated headlines.

The company was no longer a niche computer
manufacturer. It was becoming a consumer
technology ecosystem builder.

2007: THE IPHONE ERA BEGINS

On January 9, 2007, Steve Jobs stood

on stage and described three devices: a
widescreen iPod, a revolutionary phone, and
a breakthrough internet communicator. They
were one device — the iPhone.

The iPhone eliminated the physical keyboard,
introduced multitouch gestures, and brought
desktop-class web browsing to a pocket
device. It shifted expectations overnight.

In 2008, the App Store launched. Developers could
distribute applications globally through a centralized
platform. The mobile software economy was born.

Within years, the iPhone became Apple's primary
revenue driver. Entire industries — photography;,
mapping, transportation, social media — adapted
around smartphone ubiquity.
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The smartphone became not justa communication tool,
but a digital identity hub.

2010: THE IPAD AND THE POST-PC VISION

The iPad arrived in 2010 amid skepticism.
Critics questioned the need for a device
between phone and laptop.

But the iPad expanded multitouch computing
into media consumption, education, aviation, and
healthcare. It demonstrated Apple’s willingness to
create product categories rather than simply enter
existing ones.

The concept of the “post-PC era” entered the
lexicon. Mobile-first design became the default
assumption for software development.

2011-2019: SCALE, SERVICES, AND
SILICON TRANSITION

After Steve Jobs'passing in 2011, Tim Cook
assumed full leadership. Under Cook, Apple scaled
operations globally, expanded its supply chain
footprint, and deepened its retail presence.

The Apple Watch launched in 2015, marking
Apple’s entry into wearables. Initially
positioned as a lifestyle accessory, it evolved
into a health and fitness device with ECG and
heart monitoring capabilities.

Apple Pay extended Apple’s reach into financial
services. AirPods created a new category in
wireless audio.

Meanwhile, services grew steadily. Apple Music,
Apple TV, Apple Arcade, and iCloud subscriptions
expanded recurring revenue. By the late 2010s,
services represented a significant portion of total
company revenue.

160




161




162

Playlists

Favorites

Monday Morning
Party Mix

Road Trip

Top 5 Break-Up Songs
Workout Tunes




In 2020, Apple executed one of its
most consequential strategic shifts:
transitioning the Mac from Intel
processors to Apple-designed silicon.

The M1 chip delivered dramatic improvements
in performance per watt. Battery life increased.
Thermal constraints diminished. Vertical
integration once again proved central to
Apple’s advantage.

2020-2024: ECOSYSTEM DEPTH AND
SPATIAL COMPUTING

Apple Silicon expanded across the Mac lineup
with M2, M3, and successive generations.
Performance gains were paired with tighter
integration between hardware and software.

Features like Universal Control and Continuity
strengthened cross-device interaction. Apple
leaned into privacy positioning, emphasizing on-
device processing and limiting data collection.

In 2023, Apple introduced Vision Pro, defining
a new spatial computing platform. Controlled
by eye tracking and gestures, it merged
augmented and virtual reality interfaces into a
cohesive system.

Vision Pro represented a long-term platform
bet rather than a mass-market product at
launch. It reflected Apple’s pattern of entering
new categories cautiously but deliberately.

2025-2026: Al, INTEGRATION, AND THE
NEXT INFLECTION

As generative Al reshaped the technology industry,
Apple introduced system-wide intelligence features
across i0S, iPadOS, and macOS.
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Unlike cloud-first Al deployments elsewhere,
Apple emphasized on-device processing,
contextual awareness, and privacy safeguards.

Reports pointed to deeper Siri redesigns and
expanded developer frameworks focused

on Al-native applications. Apple’s approach
suggested not a race for scale alone, but a
focus on controlled integration.

Fifty years after its founding, Apple remained
guided by the same strategic principle: own
the full stack.

RETAIL, CULTURE, AND GLOBAL SCALE

Apple’s physical retail stores, launched in 2001,
redefined technology shopping. Stores became
architectural landmarks and educational hubs.

The Genius Bar introduced direct support within
retail environments. Product launches turned into
cultural events.

Globally, Apple navigated regulatory scrutiny,
supply chain shifts, and geopolitical tension. It
expanded manufacturing partnerships while
investing in U.S.-based initiatives.

Through it all, the company balanced innovation
with operational discipline.

THE PATTERN OF REINVENTION
Apple’s history reveals recurring themes:

- Entering mature markets and redefining them
through integration

- Simplifying product lines during moments of
crisis

« Investing in custom silicon to control
performance
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- Building ecosystems rather than standalone
products

- Using design as both aesthetic and functional
strategy

The company faced failures — from the
Newton to MobileMe — yet used those
setbacks to recalibrate.

FIFTY YEARS LATER

From the Apple | to Al-infused operating systems,
Apple’s influence spans multiple generations of
computing paradigms.

Personal computers. Digital music. Smartphones.
Tablets. Wearables. Custom silicon. Spatial
computing. Integrated services.

Few companies have reshaped as many industries
across as many decades.

The next chapter will unfold in an era defined
by artificial intelligence, distributed computing,
and immersive interfaces. If history offers
guidance, Apple’s trajectory will likely continue
to oscillate between bold reinvention and
disciplined iteration.

Fifty years after a garage experiment, Apple
remains a company defined not just by
products, but by the moments when it redefined
expectations — and, in doing so, altered the
direction of technology itself.
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SIRI 2.0:
MASSIVE
10S 27
OVERHAUL
COMING TO
WWDC26

Apple appears ready to reset the narrative
around Siri. After years of modest refinements,
iOS 27 is widely expected to introduce what
many inside the industry are calling “Siri 2.0" —
a sweeping transformation that shifts the
assistant from a simple voice command tool
into a deeply embedded, system-wide Al agent.
WWDC26 is shaping up to be the stage for

that reveal.

For more than a decade, Siri has been
part of Apple’s identity, yet its evolution
has been measured. While competitors
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pushed aggressively into generative Al and
conversational systems capable of complex
reasoning, Siri largely remained a structured,
command-based interface. That gap has grown
increasingly visible. iOS 27 is expected to narrow
it decisively.

FROM COMMAND TOOL TO
INTELLIGENT COORDINATOR

The core shift revolves around capability

and intent. Instead of responding to isolated
prompts — “set a timer,"“send a message,”
“what’s the weather?” — Siri 2.0 is expected to

handle layered, multi-step workflows.

A single request such as planning a trip could
trigger calendar analysis, route mapping,
hotel comparisons, booking suggestions,

and draft confirmations — all within one
continuous exchange. Rather than waiting for
explicit follow-up instructions, the assistant
would interpret broader goals and assemble
coordinated actions.

This evolution reframes Siri as a digital
coordinator embedded across the operating
system. It would no longer function as a feature
users open occasionally, but as a contextual
layer woven into everyday activity.

A NEW Al MARKETPLACE APPROACH

Perhaps the most consequential structural
change involves Apple’s reported move toward
a modular Al framework — often described as a
“marketplace” model.

Historically, Apple has preferred tightly
controlled, vertically integrated systems.
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Under this new approach, however, Siri may
combine Apple’s in-house foundation models
with carefully selected external Al engines
operating under strict privacy constraints.

This architecture would allow flexibility without
abandoning oversight. Different models could
handle specialized tasks — coding assistance,
creative writing, advanced reasoning — while
Apple maintains governance over data security
and user experience.

Such a framework represents a notable
philosophical shift. Instead of building

every capability internally, Apple may act as
curator and orchestrator, integrating external
intelligence within its controlled ecosystem.

DEEP SYSTEM INTEGRATION
ACROSS I0S 27

Siri 2.0 is expected to appear throughout iOS
27 rather than existing as a standalone entry
point. Reports suggest expanded integration
with Spotlight, contextual overlays within
apps, Lock Screen suggestions, and possibly a
redesigned interface resembling a persistent
conversational panel.

In practical terms, composing an email might
trigger tone adjustments or summary options.
Reviewing documents could prompt contextual
insights. Editing photos may bring intelligent
enhancements surfaced automatically. The
assistant’s presence would feel ambient rather
than interruptive.

Multiple access points — voice, text, gesture,
and in-app triggers — could reduce reliance on
wake phrases, making interaction more fluid.
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PRIVACY-FIRST Al ARCHITECTURE

Apple’s long-standing privacy positioning
remains central. Siri 2.0 is expected to rely heavily
on on-device processing for common tasks,
limiting cloud transmission whenever possible.

For computationally intensive queries, Apple
may route requests through secure private
cloud infrastructure designed to obscure
personal identifiers. This hybrid model attempts
to balance generative Al scale with localized
data protection.

The challenge lies in delivering sophisticated
reasoning without compromising Apple’s
privacy commitments. Competitors often
lean on expansive cloud training pipelines.
Apple’s solution must reconcile capability
with confidentiality.

RESPONDING TO INDUSTRY PRESSURE

The overhaul arrives amid growing expectations.
Al assistants embedded in competing platforms
now draft essays, analyze spreadsheets, and
coordinate workflows in conversational form.
Apple’s measured rollout has fueled perceptions
that it trails the generative wave.

WWDC26 may serve as a strategic inflection
point. By repositioning Siri as an intelligent
operating layer rather than a novelty feature,
Apple signals a broader recalibration.

Executives are likely to frame the upgrade not
as imitation, but as refinement — emphasizing
ecosystem coherence and controlled integration.
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NEW OPPORTUNITIES FOR DEVELOPERS

Developers stand to benefit significantly.
Expanded APIs could allow third-party apps
to integrate Siri-driven automation directly
into workflows without building independent
Al stacks.

A travel service might embed itinerary planning
through Siri's reasoning engine. Productivity
tools could deploy automated scheduling and
contextual drafting. Creative apps may integrate
generative assistance aligned with Apple’s
design standards.

If the marketplace architecture materializes,
developers could select specialized Al backends
optimized for their use cases, while Apple
enforces compliance and data safeguards.

This model could reshape the App Store
landscape, making Al-enhanced functionality
a foundational expectation rather than a
premium add-on.

REDEFINING HUMAN-DEVICE
INTERACTION

Beyond technical enhancements, Siri 2.0
represents a broader rethinking of
interaction itself.

Traditional computing relies on structured
navigation — menus, icons, layered hierarchies.
Generative Al introduces conversational
computing, where intent expressed in natural
language becomes the primary control surface.
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Apple must ensure that autonomy does not
undermine clarity. Users may be offered layered
transparency — previews of actions before
execution, editable drafts, and confirmation
prompts for multi-step processes.

Visual design is also expected to evolve. Instead
of a minimal waveform indicator, Siri's interface
could adopt richer conversational layouts
consistent with Apple’s design language.

WHAT WWDC26 COULD SIGNAL

WWDC26 is likely to outline the architecture
behind Siri 2.0, preview cross-device
continuity between iPhone, iPad, and Mac,
and introduce developer frameworks enabling
broader integration.

Live presentations may highlight scenarios such
as cross-app coordination, context retention
between devices, and advanced automation
sequences. The company could also refine
multilingual fluency, personalization controls,
and adaptive learning systems.

The event may not deliver every promised
capability immediately. Instead, it could mark
the beginning of a staged rollout extending
through subsequent iOS 27 updates.
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A TURNING POINT FOR SIRI

Siri's early debut positioned Apple at the
forefront of voice interfaces. Over time, its
relative pace slowed while Al innovation
accelerated elsewhere.

iOS 27 offers an opportunity to recalibrate

that trajectory. If Siri 2.0 successfully blends
generative intelligence, system-wide integration,
and privacy-first design, Apple could redefine
how users engage with its ecosystem.

WWDC26 may ultimately represent more than a
software announcement. It could signal Apple’s
transition from incremental assistant updates
to a foundational Al platform embedded
throughout its devices — reshaping interaction
across the iPhone and beyond.
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e: OpenAl has brought ChatGPT to Apple CarPlay(Gemini generated image)



OpenAl has rolled out an update to ChatGPT
that adds support for Apple CarPlay, allowing
drivers to interact with the Al assistant directly
through their vehicle’s infotainment system. The
integration enables hands-free conversations,
letting users ask questions, request information,
and generate responses without needing to pick
up their phone.

The move extends ChatGPT beyond
smartphones and desktops into the automotive
environment, where voice interaction is

often the safest and most practical mode of
use. With CarPlay embedded in millions of
vehicles worldwide, the update introduces
conversational Al to a setting traditionally
dominated by navigation, calls, and

music controls.

CHATGPT ENTERS THE DASHBOARD

With the new support, ChatGPT appears within
the CarPlay interface much like other compatible
apps. Drivers can launch the app from the
dashboard display and interact via voice
commands, using their car’s built-in microphone
and speakers.

Instead of relying solely on predefined voice
assistants for directions or weather updates,
drivers can now ask broader, more nuanced
guestions — from summarizing news topics
to brainstorming ideas during a commute. The
Al can respond conversationally, adapting to
follow-up prompts in real time.

The integration emphasizes hands-free
operation, aligning with road safety standards
that prioritize minimal distraction. Users can
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speak naturally and receive spoken responses,
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EXPANDING Al INTO DAILY ROUTINES

CarPlay compatibility reflects a broader strategy
of embedding Al tools into everyday contexts.
Vehicles represent one of the most consistent
daily environments for many users, particularly
during commuting hours.

By adding ChatGPT to CarPlay, OpenAl taps

into a use case where drivers often seek quick

information, clarification, or creative input while

on the move. Whether planning a meeting,

exploring travel ideas, or getting explanations

about complex topics, users can engage in

extended dialogue without waiting to reach

their destination.

The integration also reinforces the shift toward
conversational interfaces becoming primary £ 50
interaction layers across devices.

COMPETING IN THE IN-CAR Al SPACE

Car manufacturers and tech companies have 6
increasingly integrated voice assistants into . ?,3
vehicles. Systems typically focus on navigation,

media playback, or basic information queries.

ChatGPT's arrival introduces a more flexible C
conversational model capable of handling

broader prompts. While it does not replace built-

in driving functions, it supplements them with 1 X
open-ended dialogue and contextual responses.

The expansion places OpenAl alongside
other Al-powered systems that are being | e
embedded directly into car operating systems it
and dashboards.
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PRIVACY AND CONNECTIVITY
CONSIDERATIONS

Using ChatGPT in CarPlay requires an active data
connection through the paired iPhone. As with
other mobile-based interactions, processing
occurs through OpenAl’s cloud infrastructure
rather than locally within the vehicle.

Drivers must log in to their ChatGPT account
through the iPhone app for CarPlay access.
Voice inputs are transmitted through the phone,
processed by the Al system, and returned as
audio responses.

As with all in-car technology, connectivity
reliability and privacy safeguards remain
important considerations. OpenAl has not
indicated changes to its data handling practices
specific to CarPlay usage.

A STEP TOWARD UBIQUITOUS Al ACCESS

The CarPlay update reflects how generative Al
tools are steadily expanding into new hardware
environments. From desktops and smartphones
to dashboards, Al assistants are becoming
embedded in everyday workflows.

For drivers, the integration transforms idle
travel time into an opportunity for information
retrieval, planning, or creative thinking —
without diverting attention from the road.

As conversational Al continues to integrate

with consumer technology platforms, in-car
compatibility signals that voice-first interactions
may become a standard layer across connected
devices, including the vehicle cockpit.
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ORACLE BEGINS
MASSIVE
LAYOFFS TO FUND
Al DATA CENTER
EXPANSION
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Oracle has initiated a sweeping round of
workforce reductions as it reallocates capital
toward a multibillion-dollar expansion of
artificial intelligence infrastructure. Analysts
estimate total global job cuts could ultimately
reach between 20,000 and 30,000 positions,
as the company shifts resources toward a
reported $156 billion Al data center buildout.

The move reflects a broader recalibration
across the technology sector, where legacy
enterprise software firms are accelerating
investments in compute capacity to compete

in the generative Al race.

LAYOFFS IMPACT INDIA AND GLOBAL
OPERATIONS

Reports indicate that approximately
12,000 employees in India have been
affected in recent weeks. In internal
communications cited by local outlets,
Oracle described the reductions as part
of organizational changes, stating that
certain roles had become redundant.

The company framed the cuts as part of
efforts to streamline operations and better
align staffing with evolving business priorities.
Oracle has not publicly confirmed a final
global headcount reduction figure, but
workforce reductions across multiple regions
have been reported.

Worldwide, Oracle is believed to have cut
roughly 30,000 jobs over recent restructuring
cycles. The latest wave appears tied
specifically to capital reallocation toward Al-
driven infrastructure investments.
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FUNDING A $156 BILLION Al BUILDOUT

Oracle has committed substantial capital to
expanding its cloud and Al data center footprint.
The reported $156 billion investment aims to
scale infrastructure capable of supporting large
language models, enterprise Al deployments, and
high-performance computing workloads.

The strategy positions Oracle more directly

against hyperscale competitors that have
aggressively built GPU-heavy data centers to serve
Al customers.

Such infrastructure projects require immense
capital expenditure — spanning land acquisition,
energy contracts, networking equipment, cooling
systems, and specialized silicon. Redirecting
payroll expenses toward these investments
reflects management’s prioritization of long-
term infrastructure positioning over near-term
headcount stability.

Industry analysts note that Al workloads demand
significantly more computing power than
traditional enterprise applications, forcing cloud
providers to accelerate buildouts.

SEVERANCE TERMS AND EMPLOYEE
RESPONSE

According to reports, Oracle has outlined

a severance package in India that includes

15 days of salary for each completed year of
service, along with one month’s unpaid wages.
The structure varies by jurisdiction based on
local labor regulations.

Two individuals affected by the retrenchment
told India’s Press Trust of India (PTI) that further
reductions may occur in the coming weeks.
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Former employee Merugu Sridhar publicly raised
concerns regarding workplace conditions, stating
that he had been laid off in September after
objecting to a 16-hour work shift. While individual
cases do not necessarily reflect companywide
policy, such accounts have drawn attention to
internal pressures during restructuring.

Employees in the United States and other regions
may experience different protections due to
varying labor laws and contractual frameworks.

A SHIFT IN PRIORITIES

Oracle’s pivot toward Al infrastructure marks

a strategic evolution. Historically known for
database software and enterprise applications,
the company has expanded its cloud services in
recent years under the leadership of Chairman
Larry Ellison and CEO Safra Catz.

The Al data center expansion aims to
strengthen Oracle’s cloud positioning and
attract enterprise clients seeking alternatives
to larger hyperscale providers.

Redirecting funds from payroll to infrastructure
suggests management views Al capacity as a
defining competitive battleground.

INDUSTRY CONTEXT

Oracle is not alone in reshaping its workforce to
fund Al initiatives. Across the technology sector,
companies have reduced staffing in certain
divisions while increasing capital expenditures on
data centers and Al research.

The transition reflects a structural shift: Al models

require continuous hardware upgrades and
massive compute clusters. Companies that fail
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to secure sufficient infrastructure risk losing
enterprise contracts.

However, large-scale layoffs carry operational
and reputational risks. Reducing headcount too
aggressively can disrupt internal processes and
morale, particularly in areas tied to customer
support and product development.

BALANCING COSTS AND COMPETITION

Oracle’s strategy signals confidence in Al's long-
term revenue potential. By investing heavily in
data center expansion, the company aims to
position itself as a core infrastructure provider in
an industry undergoing rapid transformation.

At the same time, the workforce reductions
underscore the capital intensity of Al
competition. Building large-scale GPU
clusters demands upfront spending that
often precedes measurable returns.

As Oracle advances its Al data center plans, the
company faces a delicate balance: maintaining
enterprise relationships and service reliability
while executing one of the largest infrastructure
investments in its history.

The outcome will depend not only on the scale
of construction but on Oracle’s ability to convert
infrastructure expansion into sustained Al-driven
cloud growth.
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CLOSES WORST
QUARTER ON
WALL STREET
SINCE 2008 AMID
Al CONCERNS
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Microsoft ended the first quarter with its

steepest stock decline since the 2008 financial
crisis, as shares fell 23% amid mounting

investor skepticism around artificial intelligence
monetization and competitive pressure across the
software industry.

The drop came despite Microsoft reporting nearly
17% revenue growth, underscoring what some
analysts described as a widening disconnect
between operational performance and market
expectations. The company remains one of the
largest and most profitable enterprises in the
technology sector, yet concerns surrounding

Al adoption — particularly for its flagship
Microsoft 365 Copilot product — have weighed
heavily on sentiment.

The broader software sector also faced pressure
during the quarter, with investors reassessing
valuations that had previously surged on
enthusiasm for generative Al.

COPILOT ADOPTION UNDER SCRUTINY

At the center of investor concern is Microsoft 365
Copilot, the company’s Al assistant integrated
into Office applications. Copilot was positioned
as a transformative productivity tool capable of
reshaping workflows across Word, Excel, Outlook,
and Teams.

However, adoption has reportedly reached
only about 3% of Microsoft's commercial
Office customer base. While that still
represents millions of users given Microsoft’s
global scale, it has not matched early
expectations that Al features would rapidly
penetrate enterprise deployments.
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The slower-than-anticipated uptake has
raised questions about pricing, return on
investment, and integration challenges
within corporate environments.

Kyle Levins of Harding Loevner noted that
investors are increasingly worried Copilot “has not
met expectations,’ creating potential openings for
competitors offering alternative Al tools.

LEADERSHIP REALIGNMENT AND
MODEL FOCUS

In response to performance concerns, Microsoft
reassigned Mustafa Suleyman — co-founder

of DeepMind and a key executive hired to lead
Al initiatives — to concentrate more directly on
model development and refinement.

The move signals an internal emphasis on
strengthening foundational Al capabilities
rather than focusing solely on product
integration. As generative Al competition
intensifies, improving model quality and
differentiation becomes critical.

Microsoft’s Al strategy spans multiple layers:
enterprise productivity software, Azure cloud
services, and partnerships with external model
providers. Balancing these priorities while
maintaining growth momentum has become
increasingly complex.

AZURE AND INFRASTRUCTURE
PRESSURE

Microsoft’s Azure cloud platform remains central
to its long-term strategy. Azure supports both
Microsoft’s internal Al services and external
customers building Al applications.
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Analyst Ben Reitzes of Melius Research wrote that
“Redmond is in a pickle,’arguing that Microsoft

may need to divert Azure cloud capacity to

address Copilot-related performance and reliability
challenges. Such reallocations could impact margins
or slow expansion in its largest growth segment.

Cloud infrastructure demands for Al workloads have
surged industrywide. Maintaining sufficient capacity
while optimizing cost structures has become a
defining challenge for hyperscale providers.

THE “SAASPOCALYPSE” NARRATIVE

Some analysts have described the current
valuation reset across software stocks as an
Al-driven “SaaSpocalypse,’ reflecting fears
that generative Al could disrupt traditional
subscription-based software models.

If Al assistants automate workflows previously
requiring multiple software tools, pricing power and
seat-based licensing structures could face pressure.

Microsoft sits at the center of this transition. As

one of the largest SaaS providers globally, it must
demonstrate that Al enhances — rather than erodes
— its existing revenue streams.

Despite strong top-line growth, investors
appear focused on whether Al will expand
Microsoft’s addressable market or compress
margins through higher compute costs and
competitive pricing dynamics.

COMPETITIVE LANDSCAPE INTENSIFIES

Microsoft faces mounting competition in
enterprise Al. Google continues integrating
generative Al features across Workspace and
cloud platforms. OpenAl — in which Microsoft
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holds a significant investment — remains a
powerful independent force. Anthropic and other
Al startups are also expanding rapidly.

While Microsoft benefits from its Azure
infrastructure and enterprise distribution
channels, competitors are racing to differentiate
through model performance, pricing strategies,
and vertical-specific tools.

The convergence of cloud providers and Al
model developers has blurred traditional industry
boundaries, increasing strategic complexity.

VALUATION RESET AND INVESTOR
SENTIMENT

The 23% quarterly decline marks Microsoft’s
worst performance since the 2008 financial crisis,
a period defined by global economic contraction
rather than technological transition.

This time, the downturn reflects shifting
expectations around Al monetization rather
than macroeconomic collapse. Investors
who bid up software stocks during the early
generative Al surge are now reassessing
timelines for revenue realization.

Analysts note that valuation multiples
expanded significantly during the initial
Al enthusiasm phase. As adoption metrics
come under scrutiny, those multiples are
compressing.

Microsoft’s nearly 17% revenue growth
demonstrates that its core business remains
strong. Yet market reactions suggest that future
Al-driven expansion — rather than present
performance — is driving valuation debates.
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A TRANSITION PHASE FOR BIG TECH -

The quarter underscores a broader industry
recalibration. Generative Al remains central to
long-term strategies across technology giants,
but translating innovation into durable revenue
growth requires sustained enterprise adoption
and infrastructure scaling.

Microsoft’s leadership must navigate three
simultaneous pressures: improving Copilot
adoption, maintaining Azure growth, and
defending competitive positioning in Al
model development.

The company’s stock performance signals
that investors are demanding clearer

evidence of Al-driven profitability rather

than speculative momentum.

As the Al sector matures, expectations are shifting
from vision to execution — and Microsoft’s
recent quarter reflects the growing gap between
enthusiasm and measurable adoption in the
evolving artificial intelligence landscape.
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APPLE GEARS UP
FOR ITS BIGGEST
EVER OLED
DISPLAY IN AN
IMAC BY 2030

Apple’s long transition toward OLED across its
product lineup may eventually culminate in
one of the company’s most ambitious display
upgrades yet: an iMac equipped with a massive
OLED panel before the end of the decade.

According to recent reports from South Korean
industry sources, Samsung Display and LG
Display have begun early-stage preparations
for manufacturing large-format OLED panels
suitable for desktop-class monitors.
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While Apple has not confirme
supply-chain signals suggest
is laying groundwork for an
potentially arriving around 20

If realized, the move would mar
OLED screen Apple has ever shipped i
consumer product.

A SLOW BUT STEADY OLED TRANSITION

Apple’s OLED strategy has advanced
incrementally. The company first adopted

OLED in the Apple Watch, then expanded the
technology to the iPhone lineup. More recently,
OLED panels have appeared in iPad models, and
reports indicate MacBook models are on track to
transition within the next few years.

The iMac, however, presents a more complex
engineering challenge.

Desktop-class displays demand significantly
larger panel sizes — often exceeding 24 inches
and potentially pushing toward 27 inches or
beyond. Producing OLED at that scale introduces
manufacturing yield concerns, longevity
considerations, and higher production costs.

Unlike smartphones, where OLED is now
standard across the industry, large OLED
monitors remain relatively rare and expensive.
Apple’s cautious rollout suggests it is waiting for
panel technology to mature before committing
to a flagship desktop transition.

WHY OLED MATTERS FOR IMAC

An OLED iMac would bring several visual
advantages over the current LCD-based
Retina displays.
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OLED panels deliver per-pixel illumination,
enabling true blacks, higher contrast ratios, and
improved HDR performance. Colors can appear
more vivid and shadow detail more precise.
Viewing angles also benefit from OLED’s self-
emissive structure.

For creative professionals — photographers,
video editors, designers — these attributes
could elevate color accuracy and dynamic range
in desktop workflows.

Apple has already pushed advanced display
technologies in its Pro Display XDR and mini-
LED-equipped MacBook Pro models. An OLED
iMac would represent another step toward
unifying premium visual standards across
product categories.

THE ROLE OF SAMSUNG AND LG

Reports indicating that Samsung Display and LG
Display are entering preparatory manufacturing
stages signal that panel suppliers are
positioning themselves for next-generation
large OLED production.

Both companies are global leaders in OLED
technology. Samsung has focused heavily on
smaller OLED panels for smartphones, while LG
has built expertise in larger OLED displays used in
high-end televisions and professional monitors.

Scaling OLED for an iMac would likely require
further refinements in yield efficiency and
durability. Desktop displays operate for
extended daily hours, increasing burn-in
risks and long-term degradation challenges
compared to mobile devices.
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Preparatory manufacturing stages typically
precede mass production by several years,
aligning with the 2030 timeframe circulating in
industry discussions.

MINI-LED AS A TRANSITIONAL STEP

Before OLED reaches the iMac, Apple may
continue refining mini-LED technology as an
intermediate solution.

Mini-LED backlighting, currently used in high-end
MacBook Pro models, offers improved brightness
and local dimming compared to traditional

LCD panels. While not self-emissive like OLED,
mini-LED narrows the performance gap while
maintaining cost and longevity advantages.

This gradual approach allows Apple to
optimize visual performance while waiting
for large OLED panels to meet its reliability
and pricing thresholds.
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COST AND MARKET POSITIONING

An OLED iMac would likely target the premium
segment of Apple’s desktop lineup.

Large OLED panels remain costly to produce,
particularly when aiming for professional-grade
color calibration and high refresh rates. Apple
may initially introduce OLED in higher-tier iMac
models before expanding availability.

Alternatively, the company could reserve OLED
for a redesigned iMac Pro variant, should that
product category return.

Pricing strategy will depend heavily on panel
production efficiency by the end of the decade.
As manufacturing yields improve and material
costs decline, OLED adoption could broaden
across multiple Mac models.

A LONG-TERM DISPLAY ROADMAP

Apple’s display roadmap increasingly
reflects a multi-phase strategy rather than
abrupt transitions.

The company has historically adopted new
panel technologies once they reach sufficient
maturity to meet its durability and performance
standards. OLED in the iPhone, for example,
arrived years after competitors had already
adopted the technology.
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Similarly, bringing OLED to the iMac appears to
be a deliberate, long-term objective rather than
an imminent release.

If the 2030 timeline holds, Apple would
complete a near-total migration of its major
product categories to OLED or advanced display
technologies — unifying visual performance
standards across watch, phone, tablet, laptop,
and desktop.

THE FUTURE

Preparations by Samsung Display and LG Display
suggest that large-format OLED is entering a new
developmental phase. Apple’s interest in such
panels indicates that desktop displays remain a
priority within its broader hardware evolution.

By the end of the decade, the iMac could
showcase Apple’s largest self-emissive display
yet — potentially redefining expectations for
desktop computing visuals.

While 2030 may seem distant, early
manufacturing groundwork often precedes
transformative product launches. For Apple’s
display ambitions, the groundwork now being
laid in panel factories may ultimately shape the
next era of the iMac’s visual identity.
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APPLE TESTING
AIRPODS-LIKE PAIRING
AND NOTIFICATION
FEATURES FOR
THIRD-PARTY
WEARABLES

IN THE EU







Apple is quietly advancing a series of
interoperability updates in the European Union
that could significantly reshape how third-party
wearables connect to the iPhone. As part of its
ongoing compliance with the European Union’s
Digital Markets Act (DMA), the company is
testing AirPods-style instant pairing, expanded
Live Activities support, and system-level
notification forwarding for non-Apple wearable
devices iniOS 26.5.

The features have been under development

for several months. Internal testing reportedly
began with iOS 26.3 and continued through

iOS 26.4, though the tools have not yet been
publicly released. If finalized, the updates would
reduce long-standing integration gaps between
Apple’s ecosystem products and competing
hardware makers operating within the EU.

AIRPODS-LIKE INSTANT PAIRING FOR
THIRD-PARTY DEVICES

One of the most notable changes under testing
is a simplified pairing interface for third-party
wearables that mirrors the seamless setup
experience currently reserved for AirPods and
select Apple accessories.

Today, Apple’s proprietary pairing animation —
where a nearby device triggers a pop-up card
with a one-tap connect button — is largely
exclusive to Apple-branded audio products and
certain certified accessories. The DMA requires
designated “gatekeepers” like Apple to allow
fairer access to platform-level integration points
for competitors.
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Under the new interoperability framework,
compatible third-party earbuds and wearables
in the EU may gain access to the same
proximity-based pairing flow. This would
eliminate the need for separate companion
apps during initial setup and could streamline
onboarding for devices such as smart earbuds,
fitness trackers, and potentially smart glasses.

The feature would not alter Apple’s existing
hardware offerings but could reduce friction
for consumers choosing alternative brands
within EU markets.

LIVE ACTIVITIES EXPANSION
TO EXTERNAL WEARABLES

Apple is also exploring expanded Live Activities
functionality for third-party wearables. Live
Activities, introduced in recent iOS versions,
allow real-time updates from apps — such

as sports scores, ride tracking, and delivery
progress — to appear dynamically on the Lock
Screen and Dynamic Island.

Currently, integration between Live Activities
and non-Apple wearables is limited. The EU
testing suggests Apple may open APIs enabling
compatible devices to receive synchronized Live
Activity data in real time.

For example, a third-party smartwatch could
display active ride-share tracking or live
sports updates without relying solely on
mirrored notifications. This would mark a shift
toward deeper data sharing between iOS

and external accessory makers within the EU
regulatory framework.
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SYSTEM-LEVEL NOTIFICATION
FORWARDING

Notification forwarding represents another
major area of potential change. While third-
party wearables already receive standard
Bluetooth-based notification mirroring, the new
system-level testing could allow more granular
controls and richer notification data streams.

Under the DMA, Apple must provide equal

access to certain platform capabilities that
were previously tightly controlled. Enhanced
notification forwarding may allow wearable
makers to access actionable alerts, richer
metadata, and expanded interaction
capabilities — features historically optimized
for Apple Watch.

If implemented, EU users pairing non-Apple
wearables could experience more parity
with Apple’s own hardware ecosystem,
including quicker response options and
deeper system integration.

DMA COMPLIANCE AND
STRATEGIC BALANCING

The European Union’s Digital Markets Act
imposes strict requirements on dominant
technology platforms, mandating increased
interoperability and reduced barriers for
competitors. Apple has already introduced
changes to app distribution, alternative app
marketplaces, and default browser selection
within the EU to comply with the legislation.
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Expanding wearable integration represents
another layer of adaptation. However,

Apple must balance regulatory obligations

with ecosystem differentiation — a core pillar of
its product strategy.

Historically, Apple’s competitive advantage has
stemmed from tightly integrated hardware and
software experiences. Opening pairing protocols
and system-level APIs to third-party hardware

in one region could test the company’s ability

to preserve that advantage while satisfying
regulatory mandates.

LIMITED TO THE EUROPEAN UNION

At present, the interoperability enhancements
appear limited to the European Union. There is
no indication that Apple intends to roll out the
same changes globally.

Regional implementation aligns with Apple’s
broader compliance strategy under the DMA,
which requires targeted adjustments within EU
member states rather than sweeping global
policy shifts.

Testing in iOS 26.3 and iOS 26.4 suggests that
Apple is refining these features behind the

scenes, though no public timeline has been
confirmed for release.
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STARCLOUD

RAISES $170M AT

$1.1B VALUATION

T0 BUILD

DATA CENTERS =
IN ORBIT

A Starclouc

Washington-based Starcloud has raised $170
million in Series A funding, reaching a reported
valuation of $1.1 billion as it accelerates plans
to build GPU-powered data centers in low Earth
orbit. The funding round positions the company
as the fastest unicorn in Y Combinator’s history,
according to its leadership, and underscores
rising investor interest in space-based
computing infrastructure.

Starcloud’s ambition is to move portions of
Al and high-performance workloads off Earth
entirely, deploying multi-GPU spacecraft that
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function as orbital data centers powered
by solar energy.

TAKING DATA CENTERS OFF PLANET

Permitting and constructing large-scale data
centers on Earth can take years, particularly in
regions where power, water usage, and land
approvals face regulatory hurdles. Starcloud
argues that orbital infrastructure bypasses many
of these constraints.

In low Earth orbit, spacecraft can harness
continuous solar energy without drawing from
terrestrial grids. By avoiding land acquisition
and zoning processes, the company believes it
can shorten deployment timelines relative to
traditional hyperscale facilities.

CEO Philip Johnston has described the model
as a complementary approach rather than an
immediate replacement for ground-based data
centers. While terrestrial hyperscalers currently
dominate global cloud capacity, Starcloud

is betting that orbital compute can address
power and cooling limitations that increasingly
constrain Al expansion on Earth.

FROM H100 TO BLACKWELL IN ORBIT

Starcloud launched its first satellite, Starcloud-1,
in November 2025. Weighing approximately 60
kilograms, the spacecraft carried a Nvidia H100
GPU into orbit — a milestone achieved just 21
months after the company’s founding.

The H100, widely used in Al training and
inference workloads, allowed Starcloud to
test performance, thermal management, and
communications in space.
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Later this year, the company plans to deploy
Starcloud-2, equipped with Nvidia’'s newer
Blackwell B200 chip. The Blackwell architecture
represents a generational advancement in

Al processing, offering improved efficiency
and computational density compared to
previous GPUs.

Beyond that, Starcloud is developing
Starcloud-3, designed for launch aboard
SpaceX’s Starship. The company has described
a"“Pez dispenser” deployment system intended
to release multiple compute modules from

a single launch vehicle, enabling scaled-up
orbital clusters.

COMPETING WITH TERRESTRIAL
HYPERSCALERS

Starcloud’s pitch centers on the explosive
growth of Al workloads. As enterprises deploy
large language models, autonomous systems,
and generative applications, compute demand
has surged.

Traditional hyperscalers — including major
cloud providers — are expanding data center
footprints worldwide. However, energy
consumption, permitting delays, and cooling
constraints pose growing challenges.

Starcloud positions orbital compute as an
alternative path, leveraging solar power and the
vacuum of space for natural thermal dissipation.
By eliminating terrestrial cooling systems

and land constraints, the company argues

that its model could offer long-term cost and
scalability advantages.

Competitors are exploring similar concepts.
Aetherflux is pursuing space-based solar energy
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systems, while Google’s Project Suncatcher

has examined orbital power integration with
computing. None, however, have yet established
sustained commercial Al operations in orbit.

INVESTOR CONFIDENCE AND MARKET
OUTLOOK

The $170 million Series A signals strong
investor appetite for frontier infrastructure
plays. Reaching a $1.1 billion valuation at

this stage reflects expectations that space-
based computing could become a meaningful
segment within the broader Al ecosystem.

Johnston has acknowledged that orbital data
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centers will not displace terrestrial facilities in
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the near term. Ground-based infrastructure
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remains essential for latency-sensitive
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applications and existing cloud architectures.

However, he has suggested that within a
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decade, space-based compute could become

2
1

-
.
-
o
2
-
-
4
w
-

one of the fastest-growing segments of the data
center market, particularly for energy-intensive
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Al workloads.

TECHNICAL AND OPERATIONAL
CHALLENGES

Operating GPUs in orbit introduces technical
hurdles beyond launch logistics. Radiation
exposure, communication latency, and hardware
reliability in microgravity must all be addressed.

Bandwidth between orbital data centers and
Earth-based users depends on high-speed
satellite communication links. Efficient downlink
and uplink capabilities will determine how
effectively orbital compute integrates with
terrestrial networks.
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Thermal management, while aided by the cold
environment of space, still requires engineered
systems to dissipate concentrated heat from
high-density GPUs.

Scaling from single-GPU satellites to multi-
GPU clusters will test the viability of Starcloud’s
deployment and maintenance strategies.

A NEW FRONTIER FOR Al
INFRASTRUCTURE

Starcloud’s funding round places it among a
growing cohort of companies reimagining
compute infrastructure for the Al era. By
pairing Nvidia's advanced GPUs with orbital
platforms, the company aims to tap into
abundant solar energy while circumventing
Earth-bound constraints.

Whether orbital data centers become a niche
supplement or a transformative layer of global
Al infrastructure remains uncertain. For now, the
company'’s rapid ascent to unicorn status reflects
a belief among investors that the next frontier

of computing may extend beyond terrestrial
boundaries — into low Earth orbit.
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